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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Draw labeled diagram where necessary. Phone and other electronic gadgets are not allowed.
   
Q 1: Objective Questions (provide your answer in your answer sheets)
a) Marketing management is a business discipline which is focused on the practical application of marketing techniques and the management of a firm's marketing resources and activities
· True/False
b) Bargaining power of supplier is high when there are few suppliers in market 

· True/False

c) In skimming pricing strategy companies set high initial price for their product  

· True/False

d) There are four stages of product life cycle

· True/False

e) CRM stands for Customer relationship management 

· True/False

Q2. Explain variables used to segment business markets? 
Q3. Define market segmentation and explain patterns of market segmentation?   

Q4. Explain levels and benefits of customer relationship management? 

Q5. Differentiate between Multiple segment strategy and Single segment strategy? 

Q6. Discuss Micheal Porter five forces of industry analysis? 

Q7. Define advertising. Explain the difference between advertising and publicity?
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